Use the Internet to Build Business Relationships Focus on Next Free Breakfast Seminar at UD by unknown
University of Dayton
eCommons
News Releases Marketing and Communications
1-17-2003
Use the Internet to Build Business Relationships
Focus on Next Free Breakfast Seminar at UD
Follow this and additional works at: https://ecommons.udayton.edu/news_rls
This News Article is brought to you for free and open access by the Marketing and Communications at eCommons. It has been accepted for inclusion
in News Releases by an authorized administrator of eCommons. For more information, please contact frice1@udayton.edu,
mschlangen1@udayton.edu.
Recommended Citation
"Use the Internet to Build Business Relationships Focus on Next Free Breakfast Seminar at UD" (2003). News Releases. 9862.
https://ecommons.udayton.edu/news_rls/9862
~111-\ tJ) 
{' \ UNIVERSITY o 
DAYTON 
Jan. 17, 2003 
Contact: Susan Barnett 
Susan.Barnett@notes. udayton.edu 
NEWS RELEASE 
USE THE INTERNET TO BUILD BUSINESS RELATIONSHIPS 
FOCUS OF NEXT FREE BREAKFAST SEMINAR AT UD 
DAYTON, Ohio- The University of Dayton's Center for Business and Economic 
Research is accepting reservations for the next offering in its monthly breakfast seminar series 
for btLsiness leaders. 
Irene Dickey, lecturer in management and marketing, will discuss "Internet Strategies 
that Build Relationships: The 6 Cs and Beyond" on Tuesday, Jan. 28, in the L. William Crotty 
Business Center in the atrium in Miriam Hall on campus. The session, which runs from 7:30-9 
a.m. is free, but reservations are required by Monday, Jan. 27. Call Kim Gilley at 229-3693. 
Executives and marketing directors from National City Mortgage, Greater Dayton 
Regional Transit Authority, Vectren, Miami Valley Hospital and others were among those who 
attended the last breakfast seminar talk- a discussion on qualitative market research by 
Rebecca Wells, associate professor of management and marketing. 
Wells discussed the advantage of gathering timely market data. "The objective was for 
attendees to appreciate the complementary relationship between qualitative and quantitative 
research- and the value of qualitative research as a valuable research methodology," she said. 
These events offer a great opportunity for individuals to engage in discussions on a wide 
variety of topics such as research and data analysis, according to Richard Stock, director of 
UD' s Center for Business and Economic Research. 
"It's one of the University of Dayton's best kept secrets," said National City Mortgage's 
CEO Leo Knight after the session with Wells. 
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